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CO’s  Corner 


As  we  advance  into  FMAM,  two  things 
standout  in  my  mind.  Number  one  is  that  we,  as 
a District,  just  completed  an  outstanding  Janu- 
ary with  great  placement,  great  quality  and 
great  production.  Orlando  lead  the  District 
thrust  and  locked  out  on  January  26.  Every 
Recruiting  Station  made  mission  and  59  out  of 
79  NCOIC’s  met  or  exceeded  mission.  Out- 
standing job!  Secondly,  our  fellow  Marines  in 
Southwest  Asia  are  engaging  the  enemy,  on  the 
ground  and  in  close  combat.  Like  Marines, 
regardless  of  the  mission  given,  they  are  per- 
forming magnificently. 

The  District  Headquarters  is  displaying  a 
tribute  on  the  quarterdeck  because  we  as  Ma- 
rines must  demonstrate  our  support  of  our 
fellow  warriors  in  Southwest  Asia.  A dignified 
display  in  the  RS,  in  the  RSS  and  in  the  PCS 
will  go  far  to  show  poolees,  prospective  appli- 
cants and  fellow  citizens  our  commitment.  We 
will  not  hide  from  danger,  but  rather  will  take 
precautions  to  negate  any  possible  dangers. 

With  the  first  Marine  combat  deaths  and 
the  possibility  of  more,  the  support  you  provide 
to  the  Marine  Corps  is  even  more  pronounced. 
We  are  on  the  verge  of  a massive  campaign 
with  more  than  500,000  Americans  fighting. 

The  potential  for  casualties  is  very  real.  Talk 
openly  and  honestly  with  prospective  appli- 
cants, parents  and  educators.  We  are  America’s 
premier  combat  force  and  combat  produces 
casualties.  Our  training,  equipment  and  leader- 
ship combine  to  produce  mission  accomplish- 
ment with  the  minimum  number  of  casualties. 

But  don’t  glorify  combat,  just  explain  it  as 
our  ultimate  mission  to  this  nation  and  that’s 
why  they  have  a Marine  Corps.  American’s 
expect  us  to  be  the  first  to  fight  and  once  again 
we  have  been  the  first  into  ground  action.  We 
have  not  and  will  not  fail  them.  If  there  are 
casualties  in  the  RS  area  of  responsibility,  the 
duty  officer  will  contact  the  RS  and  inform 
them  that  a notification  has  been  made.  As 
soon  as  the  NOK  have  been  contacted  the  local 


NCOIC  will  be  given  the  detailed  information. 

Additionally,  I have  sent  letters  to 
poolees,  prospective  applicants,  parents  and 
educators  to  counter  the  rumors  and  misinfor- 
mation that  is  out  there.  There  will  be  more  to 
follow  as  we  identify  problems. 

We  enter  FMAM  with  the  best  shipping 
pool  in  recent  history.  The  outstanding  months 
of  recruiting  and  placement  have  put  us  into 
fine  shape.  We  can’t  let  up  now.  Relentless 
pursuit  of  contract  quantity  and  quality  will 
insure  success.  Success  that  will  reflect  in  the 
future  of  the  Marine  Corps. 

Also  during  February  we  pause  to  pay 
tribute  to  the  Black  Americans  who  have  con- 
tributed to  this  great  nation’s  wealth  in  various 
ways.  The  Black  Marines  featured  in  this 
month’s  issue  of  the  Digest  are  fine  examples  of 
Black  American’s  contribution  to  defending  this 
nation.  Your  fellow  Marines  salute  you. 

In  closing  let  me  remind  you,  as  the  forces 
in  Southwest  Asia  have  demonstrated,  team- 
work and  using  all  available  assets  equate  to 
success.  Use  all  the  activities  for  recruiting  and 
all  your  programs  as  well  as  your  creativity  and 
initiative  and  especially  use  that  young  Marine 
home  on  boot  leave.  This  will  help  make 
FMAM  just  another  four  months. Once  again, 
great  January!  Recruit  with  Honor. 

Semper  Fidelis, 

JAMES  T.  LUKEN,  JBr  J 
/ / COLONEL 
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BROTHERLY  FORTITUDE-  Brian  Timoney  is  challenged  by  his  brother  IstLt.  Paul  Timoney  often, 
push-ups  being  his  forte. 

Columbia  University  Grad  Enlists 


Story  and  photo  by  Sgt.  Tim  Shearer 

PAN  CO,  RS  Jacksonville 

First  Lieutenant  Paul  Timoney  gave  his 
brother  Brian  a once-in-a  lifetime  present 
recently.. .a  one-way  ticket  from  Philadelphia 
to  Jacksonville,  Fla. 

But  a winter’s  retreat  to  soak  up  some 
Florida  rays  was  just  part  of  the  package. 
Brian’s  one  way  ticket  meant  that  his  trip  back 
to  “Philly”  would  include  a layover  at  the  Ma- 
rine Corps  Recruit  Depot,  Parris  Island,  S.C. 
Brian  had  signed  on  for  three  years  in  the 
Corps,  enlisting  as  a guaranteed  0311  infan- 
tryman. 

To  many  Marines,  Brian  is  the  epitomy 
of  quality  enlistment.  Besides  being  able  to 
hang  with  his  lieutenant-brother  on  a three- 
mile  run,  he  carries  the  credentials  of  a 
graduate  of  Columbia  University  with  a 
degree  in  philosophy  and  economics.  While 
; e 22-year-old  says  his  brother  had  an  influ- 


ence on  his  choice  of  lashing  up  with  the  Corps, 
there  were  many  other  reasons. 

“With  what’s  going  on  in  the  world,  I think 
joining  the  service  is  a patriotic  thing  to  do,”  said 
Brian. 

“I  have  a definite  interest  in  becoming  an 
officer  down  the  line,  but  I didn’t  want  to  wait 
until  June. ..there’s  history  being  made  right  now, 
and  I want  to  be  part  of  it.” 

“It’s  important  to  see  things  from  the 
ground  up,  and  I think  seeing  the  enlisted  side 
of  the  Marine  Corps  before  becoming  an  officer 
will  make  me  better  at  what  I do,”  he  said. 

While  his  brother,  currently  the  opera- 
tions officer  for  RS  Jacksonville,  is  a communi- 
cations officer,  Brian  is  looking  forward  to 
being  an  infantryman.  “That’s  what  civilians  look 
at  the  Marines  for  being  famous  for,”  he  says. 

“I’m  ready  for  boot  camp,  and  looking 
forward  to  the  personal  challenges,”  said  Brian. 
“It’s  quite  a change  from  college  life,  but  I thing  I 
have  the  right  attitude  to  make  it.” 
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MEOP 

Story  by  Sgt.  Kelley  S.  Hughes 
Dixie  Digest  Editor 

Do  you  have  musical 
talent?  Is  music  more  to  you 
than  just  a hobby?  Then  the 
Marine  Corps  can  help  you 
turn  that  musical  talent  into  a 
rewarding  and  challenging 
career. 

Music  has  been  an 
integral  part  of  the  rich  heri- 
tage of  the  Marine  Corps  for 
more  than  200  years.  Early  in 
the  1800s,  the  second  com- 
mandant of  the  Marine  Corps, 
Major  William  Ward  Burrows 
was  determined  to  have  a 
proper  Marine  Corps  Band. 

He  assessed  each  of  his 
officers  $10  to  purchase  the 
instruments  and  asked  for 
musically  talented  volunteers. 
On  August  21,  1800,  the  band 
gave  its  first  performance  in 
Washington,  D.C. 

Today,  Marine  Corps 
bands  are  instruments  of 
perfection.  They  are  among 
the  finest  traditional  military 
bands  in  the  world.  Our  12 
bands  are  often  called  upon  to 
perform  as  concert  bands  and 
at  official  functions.  Brass, 
woodwind  ensembles  and 
soloists  perform  a variety  of 
ceremonies  and  public  events. 
Together  they  travel  through- 
out the  U.S.  and  internation- 
ally to  take  part  in  various 
parades,  festivals  and  con- 
certs. 


Biannually,  the  Corps  is 
in  search  of  a “few  good  musi- 
cians.” Through  the  Musicians 
Options  Program  (MEOP), 
individuals  can  share  the  expe- 
rience as  being  part  of  the 
finest  fighting  force  in  the 
world. 

Qualifications  for  inter- 
ested musicians  are  outlined  in 
MCO  1130.54D,  according  to 
GySgt.  Robert  S.  Trebbe,  En- 
listed Representative,  Field 
Military  Music  Section, 

HQMC. 

“To  qualify,  applicants 
must  meet  three  basic  require- 
ments: (1)  must  be  a high  school 
graduate  (2)  meet  the  mental 
and  physical  standards  required 
to  become  a U.S.  Marine  and 
(3)  pass  an  entrance  audition,  ” 
said  Trebbe. 

The  entrance  audition  is 
held  at  all  Marine  band’s  home 
duty  stations  or  twice  yearly  at 
recruiting  stations  throughout 
the  nation  (see  box  below  for 
details).  In  certain  cases,  Ma- 
rine recruiters  can  assist  by  sub- 
mitting an  audio  tape  to  Ma- 
rine headquarters  in  Washing- 
ton, D.C. 

Having  completed  the 
audition  and  accepted  to  par- 
ticipate in  the  program,  the 
next  challenge  is  the  most 
rewarding.. .to  successfully  com- 


plete Marine  Corps  boot 
camp.  Recruits  are  tested  and 
evaluated  mentally,  physically 
and  emotionally  on  the  areas 
of  drill,  marksmanship,  basic 
warrior  training  and  physical 
fitness. 

After  graduation,  Ma- 
rines will  then  polish  their 
musical  skills  at  the  School  of 
Music  in  Norfolk,  Virginia. 
While  there,  they  will  partici- 
pate in  an  intense  six  month 
curriculum  ranging  from 
private  lessons  to  music  theory 
classes  to  ensemble  rehearsals 
and  band  drill. 

After  successful  comple- 
tion of  the  music  school,  band 
members  are  assigned  to  one 
of  12  USMC  Bands. 

“The  Corps  opened  up 
alot  of  avenues  for  me,”  said 
LCpl.  Tony  B.  Bellipanni,  a 
recent  graduate  of  the  School 
of  Music  and  member  of  the 
MCRD  Parris  Island  Band. 

A percussionist  of  eight 
years,  Bellipanni  was  recruited 
by  Sgt.  James  R.  Bounds  of 
RSS  Meridian,  Miss.  “I’m  able 
to  excel  in  my  musical  field 
(snare  drum)  and  I’m  paid  for 
it  at  the  same  time.  But  above 
all,  we’re  all  playing  off  the 
same  sheet  of  music.. .we’re 
Marines  first.” 


6th  MCD  Auditions 

April  8, 1991 Charlotte,  N.C. 

April  9, 1991 Nashville,  Tenn. 

April  10, 1991 Montgomery,  Ala. 

April  11, 1991 Tampa,  Fla. 

April  12, 1991 Ft.  Lauderdale,  Fla. 
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RSS  SPOTLIGHT 


RSS  STONE  MOUNTAIN-  (left- 
right)  Sgt.  Lonnie  J.  Reed,  Sgt. 
Richard  M.  Hicks,  Sgt.  Mizell  Tis- 
dol  and  Sgt.  Tony  D.  Johnson.  SSgt. 
Terry  L.  Vernon  (NCOIC)  was 
unavailable  for  photograph. 


Vernon’s  Vipers  on  top  at  Stone  Mountain 


Story  and  photo  by 

Cpl.  Timothy  D.  Seelbach,  Sr. 

PAN  CO,  RS  Macon 


When  Major  General  J. 
D.  Lynch  Jr.  took  a look  at 
Recruiting  Substation  Stone 
Mountain,  Ga.’s  recruiting 
statistics  during  a visit  to  Re- 
cruiting Station  Macon,  Ga. 
recently  he  had  one  thing  to  ask 
the  substation’s  NCOIC.  “ What 
do  you  have,  a walk-in  Station 
or  something?”  the  general 
asked. 

SSgt.  Terry  L.  Vernon’s 
answer  was  an  emphatic,  “No 
Sir!”  He  attributes  his  station’s 
success  to  the  quality  he  has 
working  for  him.  Not  just  qual- 
ity recruiters,  but  simply  put, 
quality  Marines.  “My  recruiters 
work  hard  at  making  this  sta- 
tion what  it  is.” 

“The  recruiters  here  are 
totally  dedicated  to  the  Corps, 


not  just  the  recruiting  mis- 
sion.” Vernon  says.  “That 
dedication  and  hard  work 
rubs  off  on  our  future  Ma- 
rines. I think  that  has  a lot  to 
do  with  the  fact  that  we  have 
had  no  MCRD  attrition  or 
initial  strength  test  failures 
this  fiscal  year." 

Vernon’s  views  on  the 
success  of  his  station  differs 
slightly  from  the  views  of  his 
recruiters.  While  Sgt.  Rich- 
ard M.  Hicks  believes  dedica- 
tion is  the  main  factor  in  the 
station’s  success,  he  says  it’s 
more  the  Marines’  dedication 
to  each  other. 

This  is  one  of  the  best, 
tightest  teams  I’ve  ever  been  a 
part  of,”  Hicks  says.  “The  Ma- 
rine Corps  calls  recruiting  in- 
dependent duty,  but  “Vernon’s 
Vipers”  trust  and  help  each 
other  out  as  much  as  the 
Marines  in  any  unit  in  the 
Marine  Corps  would  do.” 

“Even  SSgt.  Vernon  is  an 


active  member  of  the  team,” 
Hicks  says.  “He  doesn’t  just 
manage  us.  He  will  area 
canvass,  make  phone  calls 
and  home  visits  whenever  he 
gets  the  chance.” 

The  general  feeling 
around  the  Stone  Mountain 
office  is  that  they  are  five 
totally  different  personalities 
and  have  their  differences 
from  time  to  time,  but  when 
when  it  gets  down  to  it  they 
are  a team.” 

“If  one,  or  even  a few  of 
us,  are  having  a bad  month, 
we  can  always  count  on  at 
least  one  of  us  spear-heading 
the  effort  to  keep  the  ball 
rolling,”  says  Sgt.  Mizell 
Tisdol. 

The  dedication  and 
teamwork  Vernon’s  Vipers 
display  has  lead  them  meet- 
ing their  mission  for  the  past 
13  months  and  attaining  110 
percent  of  their  mission  for 
this  fiscal  year. 
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Varied 

Black 

Opinions 


Black  Marines  during  the  Battle  of  I wo  Jim  a. 


OFFICIAL  USMC  PIIOTO 


By  GySgt.  J.  Booker  Simmons 
6th  MCD  Public  Affairs  Chief 


During  February,  Americans  will  be  ob- 
serving the  66th  Black  History  Month  during 
war  time. 

According  to  a January  30th  article  in  the 
Atlanta  Constitution  newspaper,  this  has  the 
black  leadership  sending  divisive  signals. 

In  the  article  by  Juan  Williams,  a political 
writer  for  the  Washington  Post,  he  states  that 
of  the  300,000  U.S.  troops  in  Southwest  Asia, 

23  percent  of  them  are  Black  Americans,  while 
Blacks  are  only  12  percent  of  the  population. 
This  number  causes  some  Black  leaders  to  say 
that  Blacks  are  shouldering  more  than  their 
share  of  responsibility,  while  others  are  point- 
ing out  the  positive  aspects  of  Black  achieve- 
ment in  the  military. 

According  to  William’s  article,  the  Rev. 
Jesse  L.  Jackson,  after  being  given  a cursory 
interview  and  a group  of  hostages  to  hopefully 
divide  America  along  racial  lines  by  Saddam 
Hussein,  tried  to  focus  attention  on  the  large 
number  of  blacks  in  the  military.  Black  sup- 
port for  the  war  fell  from  66  percent  in  Sep- 
tember to  27  percent  a week  before  the  war 
started  according  to  Williams. 

Coretta  Scott  King  also  spoke  out  against 
the  war.  “I  strongly  deplore  and  was  saddened 
by  the  White  House  decision  to  launch  a war 
against  Iraq,”  she  said,  alluding  that  the  United 


States  had  suddenly  begun  war  without  provoca- 
tion by  Iraq  and  without  attempts  at  a diplo- 
matic settlement  according  to  Williams. 

Conversely,  there  are  other  points  made. 

“The  military  has,  in  a lot  of  cases,  been  a Black’s 
only  vehicle  of  equality,”  said  Sgt.  Dirk  Engram,  a 
black  Marine  and  member  of  the  6th  MCD  Op- 
erations Team.  “They  have  used  the  benefits 
provided  by  the  military  to  enhance  their  educa- 
tion, earn  marketable  skills  and  demonstrate 
their  love  of  America.” 

A candidate  for  the  DC  delegate  seat  in  Con- 
gress echos  Engram’s  view.  “I  remember  when 
Blacks  couldn’t  do  anything  but  shine  a military 
man’s  shoes,”  said  Roffle  Mayes  Miller.  “Now  we 
are  flying  jets,  we  are  officers,  we  are  leading 
troops  into  battle-this  is  a volunteer  effort,  not 
a draft.” 

The  Chairman,  Joint  Chiefs  of  Staff  is  Army 
General  Colin  Powell,  a Black  American.  Ac- 
cording to  Williams’  article,  General  Powell 
recently  observed  that  he  is  “proud  of  the  fact 
that  African-Americans  have  seen  fit  to  volun- 
teer to  join  the  Armed  Forces  even  if  it  is  a 
higher  percentage,”  than  their  representation  in 
the  population. 

Whichever  side  one  chooses  to  stand  on,  one 
point  is  very  clear.. .Black  Americans  have  in  the 
past  and  continue  to  participate  in  the  American 
process.  During  this  Black  History  Month,  many 
Black  Americans  are  demonstrating  their  will- 
ingness to  support  their  country  and  the  demo- 
cratic process. 
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TOWER 

OF 

POWER 


As  part  of  the  66th  obser- 
vance of  Black  History  Month 
and  keeping  with  this  year’s 
theme  of  “Education”  the  6th 
Marine  Corps  District  was 
visited  by  seven  time  Mr.  Olym- 
pia-Lee Haney. 

“It’s  a real  pleasure  to  visit 
with  Marines,”  said  Haney.  “As  a 
group  they  are  all  in  pretty 
good  condition.  But  I think  I 
could  help  get  them  into  better 
shape.” 
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Getting  people  into  shape  is 
what  the  six-feet-250  pound  30- 
year-old  is  very  good  at.  When 
he’s  not  training  for  competition, 
he  demonstrates  and  promotes 
weight  lifting  equipment  at  his 
franchised  gyms.  Additionally  he 
spends  time  with  kids  to  help 
fight  drugs.  He  is  also  a published 
author  and  will  begin  filming  his 
first  movie  soon. 

This  extremely  active 
bodybuilder  pumped  up  the  Dis- 
trict Marines  with  his  instruction 
on  techniques  for  lifting.  The  Ma- 
rines here  were  extremely  im- 
pressed because  Haney’s  last 
student  was  Evander  Holyfield, 
Boxing  Heavyweight  Champion 
of  the  World. 

“After  seeing  and  listening 
to  Lee  Haney,  I’ll  never  skip 
another  workout  again,”  said  SSgt. 
Mike  Dvorak,  bodybuilder  and 
District  photographer.  “This  guy  is 
totally  awesome.” 


(Clockwise-Lee  Haney  teaches 
Sgt.  Earl  Mitchell,  RSS  Atlanta  the 
proper  way  of  doing  standing  barbell 
curls;  Sgt.  Roderick  Calloway,  6th 
MCD  gets  instruction  on  the 
"Preacher’s  Bench  6th  MCD  HQ 
Marines  "ham  it  up  "for  the  camera; 
and  PFC  Maurice  Ding  gets  his  on- 
arm  tricep  extension  technique  cri- 
tiqued by  Haney.  USMC  photos  by 
SSgt.  Kenneth  M.  Dvorak. ) 
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Operation  Desert  Storm 


EYE  OF  THE  STORM--7M? 
map  shows  the  Allied  military  in 
Saudi  Arabia  and  the  locations  of 
neighboring  countries.  The  map  is 
not  drawn  to  scale.  (USMC graph- 
ics by  CpL  Nicholas  E.  Lucey) 


GULF 

UPDATE 


Compiled  by  The  Navy  Times 


JAN  24  (Saudi  Time) 

*2:28  a.m.:  Saudi  naval  forces  use  a 
Harpoon  missle  to  sink  an  Iraqi  mine-laying 
ship  in  the  northern  Gulf. 

^French  Jaguar  warplanes  bomb  mecha- 
nized units  of  the  Repbulican  Guard  near  the 
Kuwaiti-Iraqi  border,  the  first  French  raid  on 
targets  in  Iraq. 

*A  Saudi  F-15  shoots  down  two  Iraqi 
Mirage  FIs,  foiling  the  first  know  attempt  by 
Iraq  to  bomb  Saudi  Arabia  and  producing  the 
first  double  kill  of  the  war. 

*Iraq  withdraws  its  troops  and  boats  from 
Qaruh  Island,  about  35  miles  off  Kuwait’s 
southern  coast.  The  U.S.  Navy  seizes  the  island, 
killing  three  Iraqis  and  capturing  51. 

JAN  25 

*Another  British  airman  is  captured,  and 
and  Iraq  announces  it  no  longer  will  broadcast 
interviews  of  prisoners  of  war. 

*More  Patriot  anit-missle  batteries  arrive 

in  Israel. 

*The  commanders  of  Iraq’s  air  force  and 


antiaircraft  defenses  reportedly  are  ordered 
executed  by  Saddam  Hussein. 

*Five  Iraqi  missiles  get  past  the  Patriot 
missiles  and  strike  central  and  northern  Israel. 
One  Israeli  is  killed  and  more  than  40  are 
wounded. 

*Iraq  sabotages  Kuwait’s  main  super- 
tanker loading  pier,  dumping  millions  of  gallons 
of  crude  oil  into  the  Persian  Gulf.  Iraq  blames 
allied  bombing  for  the  spill. 

*U.S.  F-15s  down  three  Soviet-built  MiG- 
23  fighters  and  other  allied  planes  reportedly 
destroy  three  Iraqi  bombers  for  the  spill. 

*U.S.  F-15s  down  three  Soviet-built  MiG- 
23  fighters  and  allied  planes  reportedly  destroy 
three  Iraqi  bombers  on  the  ground. 

JAN  26 

*3:37  a.m.:  Patriot  missiles  intercept  Scud 
missies  fired  at  Saudi  Arabia. 

* Marines  report  firing  155mm  howitzers 
at  Iraqi  troops  six  miles  inside  Kuwait.  Three 
Marines  are  killed  in  a vehicle  crash  related  to 
another  operation. 

*Iraqi  aircraft  fly  to  Iran.  (The  number  as 
of  Jan.  30  grows  to  89.) 

*10:30  p.m.:  “Smart”  bombs  are  fired  by 
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Operation  Desert  Storm 


U.S.  Fills  at  oil  facilities  in  Kuwait  to  stop 
Iraq  from  pumping  up  to  84  million  gallons 
of  crude  oil  a day  into  the  Persian  Gulf.  The 
slick  is  drifting  toward  Saudi  water  plants 
and  part  of  it  is  ablaze. 

*U.S.  F15s  enter  the  war’s  first  major 
dogfight,  shooting  down  three  MiG-23s  over 
central  Iraq. 

*The  Pentagon  confirms  the  USS  Lou- 
isville is  the  first  submarine  to  launch  a 
cruise  missile  in  combat. 

JAN  27 

*Two  Air  Force  F-15s  shoot  down  four 
more  Iraqi  MiG-23s. 

JAN  28 

*Terrorist  retaliating  against  U.S. 
policy  in  the  Persian  Gulf,  attack  an  Ameri- 
can Express  bank  in  Athens,  Greece.  No  one 
is  injured. 

^International  experts  arrive  to  advise 
on  the  cleanup  of  the  Persian  Gulf  oil  spill. 

*Iraq  says  at  least  one  captured  Desert 
Storm  pilot  is  killed  and  others  are  hurt  in 
allied  bombing  raids  agianst  Iraqi  targets. 

*9  p.m.:  A Scud  is  intercepted  in  Ri- 
yadh. Iraq  launches  its  seventh  Scud  attack 
on  Israel,  hitting  Arab  villages  in  the  occu- 
pied West  Bank. 

JAN  29 

*The  U.S.  and  the  Soviet  Union  de- 
clare a cease-fire  would  be  possible  if  Iraq 
makes  “an  unequivocal  commitment”  to  with- 
draw all  troops  from  Kuwait  and  takes 
“concrete  steps”  in  that  direction. 

*About  50  Iraqi  tanks  move  toward 
Saudi  Arabia  from  inside  Kuwait. 

*U.S.  A-6  bombers  and  British  Lynx 
helicopters  sink  five  Iraqi  boats. 

*U.S.  Marines  recapture  Umm  A1 
Maradim,  a Kuwaiti  Island. 


JAN  30 

*12  a.m.:  Three  Iraqi  batallions-1500 
men-cross  the  Saudi  border  in  four  places, 
some  heading  to  Khafji,  a Saudi  border  town. 
They  are  attacked  by  Marine  A-6  bombers, 
AH-1  Cobra  helicopters,  ground  forces  and 
Air  Force  A-10  attack  planes.  Units  from  the 
1st  Marine  Division  are  heavily  involved  in  the 
fighting. 

Marines  fire  anti-tank  weapons  and  call 
in  air  strikes  to  repel  the  attack.  Eleven  Ma- 
rines are  killed,  the  first  ground  troops  to  die 
in  battle.  One-third  of  the  attacking  Iraqi  force 
is  reported  injured  or  dead. 

The  Marines  lose  three  armored  vehicles 
in  the  battles,  while  the  Iraqis  lose  24  tanks 
and  13  other  armored  vehicles. 

*9  p.m.:  Despite  heavy  Iraqi  losses, 

Khafji  is  in  Iraqi  hands. 

^British  Lynx  helicopters  attack  and  sink 
three  Iraqi  patrol  boats  in  the  northern  Persian 
Gulf. 

*U.S.  and  allied  aircraft  conduct  more 
than  3,000  sorties,  bringing  the  total  since  the 
start  of  the  war  to  more  than  30,000. 


Pentagon  Status  Report 

*Total  U.S.  deaths : non- hostile,  10; 
hostile , 12;  missing  in  action,  7;  wounded 
in  action,  1 ( update  not  available);  POWs, 
8,  lost  U.S.  aircraft,  17;  lost  allied  planes, 9. 

* Iraqi  POWs,  131;  lost  Iraqi  planes, 28. 
The  Pentagon  is  not  providing  informa- 
tion on  allied  or  enemy  casualties. 


Editor’s  Note:  See  "Gulf  Update:  Seize  of 
Khafji  " in  March ’s  issue  of  the  Dixie  Digest. 
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Contact  Team  Tips 


Working  Grads 


6th  MCD  Contact  Team 

Looking  for  seniors  is  not  a problem 
because  you  know  where  to  find  them  - High 
Schools!  But  how  does  a recruiter  go  about 
finding  the  IIIA  grads?  The  challenging  art  of 
contracting  IIIA  grads  is  not  unlike  any  other 
objective  in  recruiting,  it  just  requires  more 
persistence.  Several  varied  techniques  used  by 
some  recruiters  have  proven  successful. 

Perhaps  the  most  popular  technique  of 
working  grads  was  going  back  to  those  PAC’s 
and  lists  to  find  individuals  who  had  gone  off  to 
college  the  previous  September.  Several 
factors  have  arisen  as  to  why  the  majority  of 
those  folks  did  not  return  to  college  in  January. 

Some  of  the  prospects  went  back  to 
college  on  a part  time  basis  in  order  to  get  a 
job  because  of  financial  problems  caused  by  the 
cost  of  college.  Of  course,  when  our  Marine 
recruiters  approach  this  group  you  can  imagine 
the  variety  of  benefits  we  can  offer.  Most  times 
mediately  think  of  tangibles  such  as 
onal  Opportunities."  But  let’s  not  over- 


look “Self-Reliance”,  for  these  people  have  dem- 
onstrated a responsibility  in  helping  to  pay  for 
higher  education.  Any  time  you  can  include  an 
intangible,  your  “close”  will  become  stronger. 

A second  group  are  those  that  just  didn’t 
want  to  return  based  on  a lack  of  desire.  With 
good  probing  to  uncover  opportunities,  many 
recruiters  have  found  these  prospects  need  “Self- 
Discipline”  in  order  to  achieve  their  goals.  These 
recruiters  also  found  that  many  prospects  felt 
like  a “number”  in  school  (Pride  of  Belonging?), 
or  they  just  were  not  sure  of  their  final  goals 
(Self-Direction?).  Of  course,  once  our  recruit- 
ers examine  that  lack  of  desire,  the  Marine 
Corps  becomes  a superb  option. 

In  following  up  with  those  prospects  that 
started  a job  after  high  school,  it  was  found  most 
were  particularly  interested  in  the  Sept-Oct  time 
frame.  Their  “peer  pressure”  group  had  gone  to 
something  else  in  life,  freeing  them  to  make 
their  own  decision.  One  recruiter  always  asked 
his  prospects  “Do  you  feel  you  will  hold  this  job 
until  you’re  sixty-years  old,  then  retire?”  Not  one 
prospect  has  answered  “yes." 

The  next  question  is  obvious:  “Then  you 
would  be  looking  for  something  more  interest- 
ing?” Not  only  does  this  recruiter  reap  success 
by  working  grads  through  follow-up  but  he  also 
plans  his  strategy  for  the  conversation!  It’s  a 
great  idea  to  write  down  what  questions  you 
want  to  ask  and  include  your  strategy  for  han- 
dling any  attitude.  Follow-up  and  preparation 
are  the  keys! 

Your  pool  can  help  tremendously  in  filling 
those  out-months.  Each  time  you  meet,  ask  for 
grad  referrals.  Establish  a reward  program  for 
your  poolees  based  on  grad  referrals.  You  can’t 
get  referrals  unless  you  ask! 

Having  a strong  high  school  program  will 
assist  you  in  being  successful  during  FMAM. 
Work  your  grads  systematically,  but  always 
schedule  time  for  your  high  school  program. 

Use  all  of  your  assets  - and  CLOSE!! 
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RAO  Notes 


By  Capt.  Doug  G.  Olsen 

6th  MCD  RAO 

By  now,  you  are  all  proba- 
bly wondering  what  kind  of 
marketing  approach  and  adver- 
tising strategy  will  make  us 
successful  during  wartime  re- 
cruiting. Instead  of  trying  to 
develop  new  advertising  cam- 
paigns and  implement  a scien- 
tific marketing  approach,  it  may 
surprise  you  that  in  the  short 
term,  our  best  strategy  is  to 
LOOK,  LISTEN  and  LEARN 
what  is  happening  around  us. 

Our  comrades  in  arms  fighting 
to  achieve  the  President’s  objec- 
tives may  very  well  have  the 
strongest  support  our  nation  has 
had  to  offer  in  over  30  years. 
Virtually  overnight,  the  events 
unfolding  in  the  Persian  Gulf 


have  given  us  the  highest  level 
of  Marine  Corps  awareness 
we’ve  seen  in  years.  What  this 
equates  to  is  that  our  best 
message  to  America’s  youth 
and  their  families  is  to  rein- 
force the  support,  and  focus 
our  efforts  on  patriotism  and 
Marine  Corps  traditions. 

The  advertising  mediums 
which  will  be  used  to  achieve 
our  objectives  are  varied, 
however,  the  major  supporting 
arms  in  our  recruiting  arena 
will  be  TV  and  radio  messages 
aimed  at  reinforcing  national 
support  as  previously  men- 
tioned. As  for  television,  we 
will  be  airing  the  “Traditions” 
and  “Flag”  spots,  and  a new 
“Salute  to  our  Armed  Forces” 
spot  which  were  recently 
mailed  to  your  TV  stations. 

On  the  radio  front,  similar 


patriotic  and  supportive  mes- 
sages have  been  produced 
and  have  been  mailed  to 
your  radio  stations.  All  TV 
and  radio  spots  should  prove 
highly  effective  and  I encour- 
age you  to  take  advantage  of 
a rich  public  service  atmos- 
phere all  the  way  down  to 
the  recruiter  level. 

Although  it  is  difficult 
to  determine  the  course  of 
actions  that  will  take  place  in 
the  Persian  Gulf,  we  must 
remember  it  is  our  job  to 
remain  sensitive  to  the  needs 
of  the  marketplace,  and 
constantly  LOOK,  LISTEN 
and  LEARN  what  is  happen- 
ing in  the  advertising  envi- 
ronment. For  more  informa- 
tion on  wartime  advertising 
and  scheduling  media  PSA 
sales  calls,  contact  your  RS 
PANCO. 
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Recruiter  Honor  Roll 


8 Contracts 

♦GySgt.  D.  Lewis,  RSS  Jacksonville,  N.C. 
*GySgt.  R.  Carlyle,  RSS  Atlanta 

7 Contracts 

SSgt.  P.  Lockett,  RSS  Birmingham,  Ala. 

Sgt.  J.  Bounds,  RSS  Meridian,  Miss. 

*Sgt.  A.  Brocato,  RSS  Bradenton,  Fla. 

6 Contracts 

*Sgt.  G.  Smith,  RSS  Daytona  Beach,  Fla. 
Sgt.  T.  Hooker,  RSS  Greensville,  S.C. 

*Sgt.  J.  Bound,  RSS  Meridian,  Miss. 

Sgt.  R.  Jones,  RSS  Gainesville,  Ga. 

*Sgt.  J.  Berry,  RSS  Johnson  City,  Tenn. 
*Sgt.  K.  McTyer,  RSS  Cocoa 

5 Contracts 

GySgt.  R.  Bishop,  RSS  Huntsville,  Ala. 
GySgt.  D.  Cummings,  RSS  Sanford,  Fla. 
SSgt.  G.  Bayne,  RSS  N.  Charleston,  S.C. 
SSgt.  T.  Dennis,  RSS  Asheville,  N.C. 

SSgt.  D.  Botsford,  RSS  W.  Palm  Beach,  Fla. 
SSgt.  J.  Zink,  RSS  Lakeland,  Fla. 

SSgt.  M.  Pierce,  RSS  Montgomery,  Ala. 
SSgt.  T.  Williams,  RSS  Pensacola,  Fla. 

Sgt.  J.  Swalback,  RSS  Daytona  Beach,  Fla. 
Sgt.  A.  Griffiths,  RSS  Gainesville,  Fla. 

Sgt.  R.  Sumner, JR.,  RSS  Asheville,  N.C. 

Sgt.  R.  Pickenpaugh,  RSS  Asheville,  N.C. 
Sgt.  D.  Cowie,  RSS  Ft.  Meyers,  Fla. 

Sgt.  M.  Wood,  RSS  Orlando,  Fla. 

Sgt.  M.  Bakanovic,  RSS  Pensacola,  Fla. 


SSgt.  J.  Murphy,  RSS  Nashville,  Tenn. 

SSgt.  E.  Graham,  RSS  S.  Memphis,  Tenn. 
SSgt.  J.  Bosarge,  RSS  Kings  Bay,  Ga. 

SSgt.  P.  Roberson,  RSS  Fayetteville,  N.C. 
SSgt.  R.  TRinidad,  RSS  Gastonia,  N.C. 
SSgt.  B.  Renfroe,  RSS  W.  Palm  Beach,  Fla. 
SSgt.  J.  Barnonowski,  RSS  Ft.  Pierce,  Fla. 
Sgt.  L.  Hoffa,  RSS  Leesburg,  Fla. 

Sgt.  J.  Nesci,  RSS  Clearwater,  Fla. 

Sgt.  M.  Tillman,  RSS  Orlando,  Fla. 

Sgt.  T.  Allan,  RSS  Kennesaw,  Ga. 

Sgt.  R.  Hicks,  RSS  Stone  Mountain,  Ga. 

Sgt.  E.  Mitchell,  RSS  Atlanta 

Sgt.  L.  Daniels,  RSS  Greenville,  S.C. 

Sgt.  R.  McQuiston,  RSS  Kennesaw,  Ga. 

Sgt.  M.  Hoffman,  RSS  Jonesboro,  Ga. 

Sgt.  D.  Hawkins,  RSS  Murfreesboro,  Tenn. 
Sgt.  P.  Smith,  RSS  N.  Memphis,  Term. 

Sgt.  R.  Hannah,  RSS  Knoxville,  Tenn. 

Sgt.  J.  Lyles,  RSS  Valdosta,  Ga. 

Sgt.  J.  Clark,  RSS  Burlington,  N.C. 

Sgt.  J.  Baker,  RSS  Charlotte,  N.C. 

Sgt.  D.  Knight,  RSS  Greensboro,  N.C. 

Sgt.  J.  Bass,  RSS  Gastonia,  N.C. 

Sgt.  J.  Meyers,  RSS  Hickory,  N.C. 

Sgt.  H.  Kunzig,  III,  RSS  Jacksonville,  N.C. 
Sgt.  H.  Kight,  RSS  Winston-Salem,  N.C. 
Sgt.  K.  Williams,  RSS  Winston-Salem,  N.C. 
Sgt.  J.  Bailow,  Jr.,  RSS  Bradenton,  Fla. 


*Denotes  RS  Recruiter  of  the  Month 


4 Contracts 

MSgt.  D.  Butler,  RSS  Ft.  Pierce,  Fla. 

GySgt.  S.  Shearman,  RSS  Greenville,  S.C. 
GySgt.  D.  Klidies,  RSS  N.  Memphis,  Tenn. 
GySgt.  L.  Lewis,  RSS  Jacksonville,  N.C. 

SSgt.  C.  Walker,  RSS  Birmingham,  Ala. 

I SSgt.  S.  Clark,  RSS  Mobile,  Ala. 

SSgt.  M.  Morrissette,  RSS  Lawrenceville,  Ga. 
gt.  A.  Schwankert,  RSS  Spartanberg,  S.C. 


OH 

24  Hour  Update  Line  202-659-0133 

UNITY.  DETERMINATION 
OBJECTIVITY-PROGRESS 

National  League  of  POW/MIA  Families 
i 1001  Connecticut  Ave.,  N.W.,  Suite  219 

Washington,  D C.  20036 
(202)  223-6846 
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Recruiter  of  the  Month 


RS  Jacksonville 

Sgt.  Gary  Smith  of  RSS  Daytona  Beach, 
Fla.  wrote  six  contracts. 

"It’s  competition  within  the  RSS. " 

Primary  MOS:  Ammunition  Technician 
Hometown:  Kansas  City,  Ks. 

Family:  Wife,  Teresa 


RS  Raleigh 

GySgt.  David  P.  Lewis  of  RSS  Jacksonville, 
N.C.  netted  eight  contracts. 

"I  was  able  to  stay  focused  due  to  encourage- 
ment from  my  NCOIC. " 


Primary  Mos: 

Aviation  Ordanceman 

Hometown: 

Alburquerque,  N.M. 

Family: 

Wife,  Christine 

RS  Macon 

GySgt.  Richard  D.  Carlyle  of  RSS  Stone 
Mountain,  Ga.  has  sealed  the  title  with  eight 
contracts. 


RS  Orlando 

Sgt.  Kenneth  McTyer  of  RSS  Cocoa  , Fla. 
netted  six  contracts. 


"Personality  and  attitude  are  the  key  to 
being  successful " 


Primary  MOS:  Administrative  Clerk 

Hometown: 

St.  Louis,  Mo. 

Family: 

Wife,  Shellietta,  sons  Kenneth, 7, 
DeAndre,5,  and  Preston, 3. 

RS  Montgomery 

Sgt.  James  R.  Bound  of  RSS  Meridian,  Miss. 

captured  the  title,  netting  six  contracts. 

"Hard  work  and  persistence  pulled  me  to  the 


Primary  Mos:  Supply 

Hometown:  Vallejo,  Calif. 

Family:  Wife  Jodi,  daughter  Niclole,  3 

and  son,  Joshua,  2 


RS  Nashville 


"I  had  a goal  and  / was  after  it. " 


Primary  MOS:  Career  Recruiter 
Hometown:  Quincy,  II. 

Family:  Wife , Trina 

RS  Ft.  Lauderdale 

Sgt.  Anthony  M.  Brocato  of  RSS 
Bradenton,  Fla.  claimed  the  title  by  writing 
seven  contracts. 

"Constant  prospecting  and  working  my  DEP 
pooL  " 

Primary  MOS:  Infantryman 

Hometown:  Fairplay,  Colo. 

Family:  Single 


Sgt.  Jeffrey  Berry  of  RSS  Johnson  City,  Tenn. 
closed  with  six  contracts. 

"Pm  just  staying  motivated. " 


Primary  MOS:  Infantryman 
Hometown:  Elizabethan,  Tenn. 

Family:  single 
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FLARE 


UNIVERSITY  OF  FLORIDA 


3 1262  09685  0333 


OPERATION  DESERT  STORM 
Recruiter  Guidelines 


Information  and  Guidance. 

* Current  plans  do  not  involve  tasking  recruiters  to  act  as  Casualty  Assistance  Officers. 

* Comments  about  the  war  should  be  kept  to  a bare  minimum. 

* Specific  comments  about  the  philosophy  or  politics  of  war  should  be  avoided  and  channeled  back  to  your  particular 
area  of  expertise  - recruiting. 

* Recognize  that  many  parents/ relatives  and  friends  simply  need  someone  to  listen  to  their  questions  and  concerns. 
Be  extremely  careful  of  promising  that  “everything  will  be  OK.”  War  produces  casualties  and  everything  may  not  be  OK, 

* Current  information  from  HQMC  does  not  indicate  any  plans  to  re-institute  a draft. 

Disinformation.  Propaganda  and  Protests. 

* The  right  to  free  speech  is  guaranteed  to  all  political  and  religious  organizations.  The  Marine  Corps  does  not 
support  the  positions  of  such  organizations  but  we  must  recognize  their  right  to  voice  their  opinions. 

* Recruiting  offices  will  be  targeted  as  protest  sites  and  may  be  the  subject  of  intense  criticism.  Restraint  and 
discipline  are  the  best  tools  to  handle  such  situations.  Confrontation  only  adds  to  the  problem  and  should  be  avoided. 

* The  best  weapon  for  dealing  with  disinformation  and  propaganda  is  very  simply  the  facts. 

Terrorism. 

* Recruiting  offices  are  potential  targets  for  terrorists.  Increased  patrols  and  surveillance  by  law  enforcement 
agencies  and  individual  awareness  of  the  threat  of  terrorism  are  strong  deterrents. 


Communication. 

* Communication  is  essential  to  effective  operations.  The  following  telephone  numbers  are  provided: 


Focus. 


6th  Marine  Corps  District 

District  PAO (404)  347-7572 

Pre-recorded  Info.(404)  347-7569 
Casualty  Info (404)  347-3540 

Servicewide  Casualty  Information 

U.S.  Marines 1-800-523-2694 

U.S.  Navy 1-800-732-1206 

U.S.  Air  Force.... 1-800-253-9276 

U.S.  Army 1-703-614-0739 

U.S.  Coast  Guard..  1-800-283-8724 

Casualty  Coordination  Centers 

Camp  Lejeune (919)  451-2414/3031/3032/3033 

2nd  MAW (919)  466-2517/5931/3108/2026 

Camp  Pendleton. ...(619)  725-5634 


* Your  mission  has  never  been  more  critical  or  more  important  to  the  Marine  Corps.  Stay  focused. 


